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Mr. yuck campaign

~ Jessica S. Herwick Now that the weather is getting cooler, and school has begun, it is more likely that children will get bored and experiment with household items. You are also more likely to have collected household items that are considered toxic or dangerous to humans because of your seasonal gardening, lawn or other household maintenance duties. Many garden insect
sprays, bottles of cleaner, bleach, pesticides, and even your organic fertilizers can be dangerous when inta by young children. I don't know about you, but when I was a kid, Mr. Yuk™ was a team of decals in my household. I'm not saying that my sister, brothers and I never got into dangerous materials, but we were much less likely to invade anything labeled with that disgusting
green face. My parents slathered bottles, cans and containers of all shapes and sizes for a number of years throughout my childhood. My siblings and I are first hand proof that this program works! Curious about those helpful little stickers? So was I, and I did some research. Mr. Yuk (seen above and right, if you have not already recognized him) was the first married education
symbol in the nation, launched in 1971. He was created by the Pittsburg Poison Control Center as a way to educate families about toxic materials and prevent improper use of hazardous household materials (including inhaling). Each Mr. Yuk sticker is marked with the name of the nearest poison center, and the national toll-free poison help phone number (which is 1-800-222-
1222). The Pittsburg Poison Control Center (PPCC) employs well-trained toxicology nurse specialists who respond 24 hours a day, 7 days a week, to an estimated 150,000 married emergency calls each year. And that's not all they accomplish for Pennsylvania! The Pittsburgh Poison Control Center serves nearly 6 million residents in 44 counties in Pennsylvania. They consulted
with national and industrial companies on toxic control and safety, and developed a hospital-based poison treatment system that includes 70 hospitals in western Pennsylvania. Mr. Yuk is still used in households across the country. Each state has a Mr. Yuk that keeps residents in touch with their nearest Poison Control Center. For residents of Pennsylvania, the Penn State
Cooperative Extension can help you prevent poison emergencies by linking you to the Pittsburg Poison Control Center, and the wonderful stickers! To get a sheet of Mr. Yuk stickers, send a self-addressed stamped envelope to: Penn State Pesticide Education Attention Mr. Yuk 222 Special Services Building University Park, PA 16802 Teachers and other presenters/lecturers can
get bulk amounts of poison prevention material, Mr. Yuk stickers, and more information about the Pittsburg Poison Control Center on www.mryuk1.com For those of you who may feel a little nostalgic at seeing the old familiar face, the original commercial who ran in the Pittsburg Poison Control Center on www.mryuk1.com For those of you who may feel a little nostalgic at seeing
the old familiar face, the original commercial who ran in the Pittsburg Poison Control Center on www.mryuk1.com For those who may feel a little nostalgic at seeing the old familiar face, the original commercial who ran in the Pittsburg Poison Control Center on www.mryuk1.com For those of you who may feel a little nostalgic at seeing the old familiar face, the original commercial
who ran in the Pittsburg Poison Control Center on www.mryuk1.com For those who may feel a little nostalgic at seeing the old familiar face, the original commercial who ran in the Pittsburg Poison Control Center on www.mryuk1.com For those who may feel a little nostalgic at seeing the old familiar face, the original commercial who ran in the Pittsburg Poison Control Center on
www.mryuk1.com For those of you who may feel a little nostalgic at seeing the old familiar face, the original commercial who ran in the Pittsburg Poison Control Center on www.mryuk1.com For those of you who may feel a little nostalgic at of the 1970s during Mr. Yuk's campaign campaign has been cleaned up from an old VHS recording and posted on YouTube by a fan. Click on
the link below to see. He's mean. He's green. But where does Mr. Yuk have ™? Many who grew up in the 70s and 80s remember the stickers depicting a nauseating appearance, green smiley face with tongue sticking out. Mr. Yuk became something of a cultural icon thanks to his memorable design and clever marketing. But you don't see him much anymore. Mr. Yuk did much to
teach Gen. Xers and Millennials about household safety. So we decided to track him down. If you are a parent looking for some nostalgia, you will be happy to know Mr. Yuk still exists! You can still get stickers and more featuring his unforgettable face. But first ... Let's take a look at where Mr. Yuk came from. Pittsburgh's Poison Prevention Problems Dr. Richard Moriarty
(Courtesy: The Pittsburgh Foundation) It was 1971, the Poison Packaging Prevention Act was still new, and childhood poisonings connected to household products were still a major problem. Children's Hospital in Pittsburgh had just opened its first married center and first year pediatric resident, Dr. Richard Moriarty, was brought on as director. Moriarty noticed the large number of
emergency visits with children who had accidentally consumed medications or household chemicals. He knew that many of the parents should call poison control for advice first, instead of rushing to the emergency room. But another problem in Pittsburgh was branding confusion... At that time, the skull and sacsofus symbol was often used on the packaging to indicate that a
product can be toxic if consumed. The issue that Moriarty and others noticed was that the Pittsburgh Pirates used the skull and crossbones as the team logo and the symbol was also used on children's cereals and other products. Children began to associate skull and crossbones with fun things, like baseball, pirate adventures and sweet cereal. So, Moriarty's move to come up with
a better idea. How Kids helped create Mr. Yuk For Inspiration and Guidance, Moriarty and his public relations team went straight to the source. They talked to children about what different types of symbols and colors meant to them and how the imagery made them feel. We asked the kids what they associated with the word poison, and they said death, illness and their mother
screams, Moriarty told People magazine in a 1979 interview. Focus groups of children between the ages of five and younger examined things like stop signs, shouted faces, and even symbols representing death. The picture that resonated the most was the sick face in fluorescent green. The final label was also drawn by a child. Fourth grader, Wendy Brown of West Virginia, won a
competition for her concept. One kid described it as disgusting, and Mr. Yuk got his name. A catchy PSA that often ran during Saturday morning cartoons helped solidify Mr. Yuk's place along with characters like Louie the Lightning Bug, McGruff the Crime Dog, Smokey Bear. Did it work? Research shows that 3 out of 4 Americans can recognize Mr. Yuk. The site above was
broadcast during the Super Bowl in 1979, and by that time, more than 50 million Mr. Yuk stickers had been distributed around the country. There were some critics who believed that the character could actually attract young children to dangerous products. But most believe Mr. Yuk was an effective technique for raising awareness. Mr. Yuk was created not only for children, but
also parents and caretakers. Each sticker contains the national poison control number (800-222-1222) and some versions have the local center number. When an adult sees a Mr. Yuk sticker on a product a child may have consumed, they immediately know which number to call. Edward P. Krenzelok has been director of the Pittsburgh Poison Center since 1984. He believes that
Mr. Yuk, combined with the increase in child-proof packaging, helped significantly reduce accidental pediatric poisonings. Until the early 1970s, as many as three to five children in the Pittsburgh region died each year as a result of accidental poisonings, Krenzelok stated in 2006. Because largely to the poison prevention program Mr. Yuk has made known and the development of
childproof caps, there have been less than five accidental poisoning deaths in Pittsburgh in the past 30 years. Get Free Mr Yuk Stickers for Your Home! Although he may not be as widespread anymore, Mr. Yuk is still helping educate children and keep families safe. You can request a free sheet of Mr Yuk stickers for your home. Send a self-addressed, stamped, business size
envelope to the address below: Mr. Yuk Pittsburgh Poison Center 200 Lothrop Street PFG 01-01-01 Pittsburgh, PA 15213 Do you remember Mr. Yuk? Mr. Yuk: No longer used many poison centers used to give parents Mr. Yuk stickers to put on toxic things. The idea was that the kids would learn to stay away from products that had Mr. Yuk sticker on them. It was a great concept
and very popular tool. But studies showed that Mr. Yuk was not effective. Parents couldn't realistically put stickers on all sorts of poison, so even if their kids were really well trained to stay away from things with stickers, they might think it was OK to play with products that didn't have it. Some children may have been attracted to the sticker as well. Perhaps more importantly, the
children targeted with the campaign—young school-age children—are not the real high-risk group. Children aged 13 months to 2 years are the most vulnerable to poisoning. In fact, they accounted for nearly 25% of all poisoning calls to the NNEPC in 2012. Given all this, most poison centers wound up with Mr. Yuk over a decade ago. The sticker could not always help with
medication. Medication is the most common cause of poisoning among young children, and they often get loose pills that have fallen to the floor. A study released this year by Safe Kids Worldwide that among children being treated for poisonings in an emergency room in 2011, 27% had found the medicine on the ground or misplaced. The next most common places they found
medicine were in a purse, bag or wallet (20%), on a counter, chest of drawers, table or bedside table (20%), and in a bag of pills or pill box (15%). The medicines most often belonged to a grandparent (38%). This report is a reminder to keep all medications in child-safe packaging and out of the reach of children, and to be careful not to leave loose pills lying around. And
programming your cell phone with the poison center phone number, 1-800-222-1222, is the best way to be prepared in case a child doesn't get into any medication. This entry was posted in Medication Safety, Poison Prevention. Bookmark the permalink. Permalink.
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